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From 2011 to 2012, we have an optimistic outlook
for the US hotel industry and the value per room of
hotel value increase about 20%. Overall, the hotel
occupancy, average daily rate and RevPAR in the
US are trending upward. Hampering the recovery
somewhat is the current lack of financing. Most
hotel buyers are buying “all cash” and hoping to
obtain debt financing at some point in the future.
Presently, financing parameters, if available,
generally range between 50% to 60% loan to value
ratio with interest rate at 8% to 10%; however,
personal guarantees are often required in most
cases. We anticipate US hotel values to continue to
trend upward as the economic recovery intensifies,
exceeding their pre-recession high by 2013.

About 20 people joint us to have our
Association’s second board meeting in Hawaii for
four days from Jan. 26 to 29, 2012. We have meets
with Hawaii state government, Tourist Department
and Consulate General from Republic of China in
Taiwan to get information about Hawaii hotel
industry information. Touring the island, we have
visit Diamond Head Mountain, Kahala Resort
Housing and Keoni Pearl Factory. At beautiful
seaside, we have lunch with Hawaii congressman,

AERMEWakKRS - city official and city councilor together. Before
dark, we cruise the Star of Honolulu watching the
sunset, Polynesian dance and enjoy the dinner of
Crab and Steak.
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A Massager from President
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Spring break in March 2012, we held a eight
days China trip with young people from our
regional associations including California, Texas
and New Jersey. Shanghai IHG headquarter shows
us recent rapid growth history of China hotel
industry and their future development plan. We
tour the InterContinental Hotel Shanghai Expo and
a new Holiday Inn. Several young people express
their career interest in the hotel industry. We have a
one day treat by our Association President at his
new Phoenix Hot Spring Resort, then we visit
famous historic cities like Suzhou, Wuxi, Nanjing
and Hangzhou.

This year, the outlook of the US economy has
become more positive towards the end of the year
and concerns of a second recession have dwindled.
I thank you for your full year support and
participation. Wish everyone have good health and
prosperous year. We can have more opportunities to
communicate or see each other.
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2012 Taiwan Hotel & Motel Association of North America

Jessica Wu
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#4 F ¥k Steve Hsu ,Allied Hospitality Inc
6855 W .Sam Houston Pkwy.S ,Houston, TX77072
Tel: 713-779-9907,Fax713-779-9902,
sthsu@yahoo.com

BA R #p 2 Chris Chiu, Win Time Hotels Group

2 Orchard Lake Forest, CA 92630

Tel:949-462-9500 Fax:949-273-5898Cell:714-928-9888
chiulaxst@yahoo.com

JA [ B % 3 Mei-Fen Chen, Texas American Rainbow Inc
5619 Airline Dr., Houston, TX 77076
Tel:713-699-3628 Fax:713-695-3169 Cell:281-380-1180

AR P ¥ 4> Stephen Hsu, Ramada Plaza Hotel
515 West Katella Ave. Anaheim, CA 92802
Tel:714-991-6868 Fax:714-817-8588
Stephen@ramada-anaheim.com

kar 282 % CK Lee Southwestern National Bank
6901 Corporate Dr, Houston, Tx 77036
Tel:713-771-9700 Fax:713-771-9701

BAFY 5 & & Steve Wu

Hospitality Management of Parsippany, LL¢
P. O .Box 112 Parsippany, NJ 07054
Tel:973-641-6097

KA P #k & 13 Herman Lin, Win Time Hotels Group

9335 Kearny Mesa Rd,San Diego,CA 92126
Tel:858-695-2300, Fax:858-578-7925, cell: 619-813-9536
Herman.lin@yahoo.com

&4 4 & B 74k Robert C. Lu, Holiday Inn Bakersfield
4400 Hughes Lane Bakersfield, CA 93004
Tel:661-883-3000 Fax:661-883-3736 Cell:626-215-261

24 ¢ &k #& 4 Johnson Young, Golden Florida Realty .
5399 W Hwy 192, Ste.310 Kissimmee, FL34746
Tel:407-396-0015 Fax:407-363-7578 Cell:407-908-1473

%484 & % &4 Chen-Horng Lee, Baronne Plaza Hotel
201 Baronne Street New Orleans, LA 70112
Tel:504-522-0083 Fax:504-522-0053 Cell:504-606-9780
Clee0831@hotmail.com

21484 & 4% & # Diana Lee, Lee & Yang Enterprise Corp
1108 Highway 35 Ocean TWP, NJ 07712-4044
Tel:732-531-1007 Fax:732-531-6472
leeyangenterpris@yahoo.com

24 4 & i£1& F Jerry Wang, Vic Inn-Ternational Co
1455 Monterey Pass Rd., #201 Monterey Park, CA 91754
Tel:(0)323-268-8886 (F)626-446-4068 Cell:626-826-7083

244 & # & & William Yeh, Best western Fountain view
Inn, near galleria

6229 Richmond Ave, Houston,TX 77057

Tel: 713-783-8388, (c) 281-217-7450,
william6229@bwfi.net

#:F &k PR3 F Sam Chen, Holiday Inn Express
10818 State HWy 249 Houston, TX
Fax:713-772-2168 Cell:281-725-8415
samuelscchen @yahoo.com

Ati%5 & Fk# & John Chang
Admiral Motel 4703 N. Main St. Houston, TX 77009
Fax:713-861-2362 Cell:713-861-6124

¥2 F £ B} B Wilson Wang

Atlas Hospitality Group, 2500 Michelson Dr.,

Ste.110 Irvine, CA 92612

Tel:949-622-3402 Fax:949-622-3410 Cell:714-393-7390
Wilson @atlashospitality.com

3 ¥ 36, #) & Joseph Fan, Brighton Management LLc
21725 E. Gateway Center Dr. Diamond Bar, CA 91765
Tel:909-860-6255 Fax:909-612-5730 Cell:818-427-9672
brightonlle@aol.com

I F BRAAE Mr. Nicolas Teng
3344 State St.Santa Barbara, CA 93105
(0)805-687-6611 (F)805-687-7116 nickteng @msn.com

32 F ¥4 0F Peter Cheng, Anchor Motel
1538 E. Lincoln Ave. Anaheim, CA 92805
Tel:714-635-6888 Fax:714-883-8000 Cell:714-883-8000

HFE BELR Kitty Lo
34 Via Rubino Newport Coast, Ca 92657
Tel : 949-212-8733 Fax: 949-376-6132

#F £ B ¥ Roy Wu, Western Inn
1500 N. Loop Houston, TX 77089
Tel:713-864-7600 Fax:713-864-8380 Cell:281-772-5838

2 ¥ & B 1% John Yua
9301 Airli ne Hwy New Orleans, LA 70118
Tel:504-261-6468

2 F P % £ Katie Liu
3401 Jefferson Hwy Jefferson, LA 70121
Tel : 504-231-4312 Fax: 504-838-9444

32 ¥ Jessica Wu

Hospitality Management of Parsippany, LLc
P. O .Box 112 Parsippany, NJ 07054
Tel:973-641-6097

#E A E Tsui Yu Chen
50 West Bank Express Gretna, LA 70053
Tel:504-251-9012 Fax:504-367-0792 Cell:504-366-3561

32 F it Roger Chen ,Southwest Inn,
6855 Southwest Fwy, Houston, TX77074
Tel: 713-270-8766,
rchen777@gmail.com

32 F #4% F Daniel yeh

8880 Bellaire Blvd, #H, Houston, TX77036
Tel: 832-434-2278

daniyeh888 @ gmail.com

3¥ ¥ 7R85 ¥ Chinling Chang, Best Western Airport
2425 S. 24Th St, Phoenix, Az85034

Tel:(0) 602-273-7251,(c) 602-677-6819
clchang18 @ gmail.com

32 ¥ 3k £ 3 Alison Chang , President TCBH Inc.
2429 Bissonnet St, ste#418, Houston, TX 77005
Tel: (0) 713-665-7776, Fax: 713-665-7783
Loneoakinc @yahoo.com
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The 2012 THMANA Spring Trip

James Wang

The 2012 Spring China Trip to Shanghai was a rare and memorable one. On our
first day, the THMANA members were treated to a visit to the IHG headquarters in
Shanghai, where we were greeted by Tony Du, our IHG representative, with an
introductory presentation of IHG's hotel growth in Asia. After the presentation, Mr.
Du gave us a hotel tour of some of IHG's recently-opened properties in Shanghai,
including the Holiday Inn and the Intercontinental in Pudong. We were welcomed
by the General Managers of each property and given a tour of the public spaces,
guestrooms, as well as access to priority guest floors. I was thoroughly
impressed with the modern design
elements of the Holiday Inn in Pudong,
a characteristic that has been lacking in
its American counterpart. In addition, it
was also a great experience meeting
industry professionals in Shanghai.
After participating in the Spring trip in
Taiwan three years ago, my trip to
Shanghai was equally educational and
taught me the promises of the hotel
) industry in China’s emerging market.
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7 R AR T ) [ F% B — What’s Next for Our Association

ERT
By Gerald Wang
President of Vic Inn-ternational Co.

The weak fundamental of our Association is
based on the following:

1. Our member is concentrate on the limited key
market such as California, Houston, New Jersey,
Florida, New Orleans without go into some
tougher of entry market such as New York or some
other secondary market.

2. The lack of interest for our 2nd generation to
follow the step of their parent to continue to the
growth of our Motel/Hotel Industry due to hard
work and lack of vision of the growth potential of
this Industry.

In comparison of the Indian family, their 2nd
generation tread this industry as the growth of their
future. They worked in the motel as the front desk,
housekeeper, maintenance staff and grow their
small operation into a multi-billion dollars
industry.

We have the do the same to convince our 2nd
generation to see the potential that they are
missing.

3. Invite more local and nationwide similar
association to join us.

This is our mission for the year to come and I
am more then happy to welcome any idea and
suggestion to make our association bigger and
better.
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1. Sign of Recovery:

The REVPAR of our Motel/Hotel Industry looks
good. It increased to 8.2% in 2011, and it’s the
second best performance for the past 10 years just
behind 2005 and we expect
Our industry will continue growth on the average
daily rates for year 2012.

The growth sign looks good after we suffering
13.2% decline in occupancy along with 5.9% drop
in average daily rates from 2008 and 2009.

2. Government Policy:

In 2009, President OBAMA urging meetings
hold in resorts to be cancelled as the results of AIG
scandal. In October of 2011, our President again
instruct all government agencies to cut travel
expenses by 20%.

President action is severely hurt our lodging
industry. But our President finally realize that the
vital impact of our economy and change his
attitude by issued an executive order focused in
improving travel activities through coordinating
activity among different government entities to
create a task force to develop a “National Travel &
Tourism Strategy” with a mid-April 2012 as the
deliver date. This executive order will further
improve the performance of our industry.
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3. Financial Market:

After Ben Bernanke’s of Federal Reserve Board
announce of $600 Billion “Quantitative Easing”
policy otherwise known as QE2. The interest rate
has been remain low but the bank funding is still
cautious but starting to Losing their lending policy.

The overall 2012 hotel financing scene is
looking better. Securitized lending such as CMBS
is start to come back and the debt is incredibly
cheap today by historical standard. For sure, it will
continue fuel the recovery of hotel industry.

4, California Motel/Hotel Market:

The default filing and foreclosure of California
Hotel is both dropped due to the improvement of
both the ADR and occupancy rate. The
Motel/Hotel market will continue increase through
year 2013 as expected.

The bank is continue their strategy of pretend
and extend that’s means, the bank is reluctant to
foreclosure on troubled hotel and so as to sell the
REO in their portfolio that will dry up the supply
chain of the Motel/Hotel market. The value of
Motel/Hotel will continue goes up.

To Sum Up:

I continue believe last year is the final year to
get a decent Motel/Hotel deal done.

It is getting tougher to get a decent deal this year
but good deal is still available for this year and
year to come but it will getting tougher and
tougher.
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As a hotel manager, when a guest comes to the
front desk to register a complaint, do you: I) look
busy; 2) skulk out the back door; or 3) handle the
matter personally? Not that difficult a question, is
it? Then why do only 4% of negative reviews on
TripAdvisor get a response? Does the fact that
reviews are often anonymous and directed at
travelers rather than hotels let us off the hook?
Or are hoteliers even paying attention?
Consumers certainly are. Reviews are playing an
increasingly important role in booking decisions.
Some would say that online reviews deserve even
more time than internal surveys, as the feedback
is just as (if not more) valuable, and the impact is
public.

According to TripAdvisor, a property's response
to criticism can have more influence on traveler

Aricinne than tha  Arikicierm  iFealf Hakalinrke havna
LLIIIVIEID unidid Ll wlilivion ILawile 1T IVLLIIGI O HIUuVG

a chance to redeem themselves, yet the vast

majority chooses to remain silent,  willfully
allowing reputation and business to suffer.
Granted, not all review sites allow hotel

responses. Online travel agencies posted three
times as many hotel reviews than traveler review
sites last year, yet whereas Expedia and
Hotels.com allow responses, Priceline and
Travelocity don't, effectively shutting hotels out of
the conversation.

B
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Best Practices for Responding to Online Review

2 A

Given their influence on booking decisions,
it's a safe bet that soon all OTAs will allow hotel
responses. It's time for hoteliers to make more
time for monitoring and responding to public
feedback. Here are some tips for responding to
reviews to minimize damage and cast your hotel
ina more positive light. Each property will have a
different approach, so I recommend answering
these questions on your own and compiling the
results into a brief strategic plan.

Should I respond to all reviews?

You should respond to any feedback that is
damaging to your hotel's reputation, even if
simply to acknowledge the issue and apologize.
An unanswered complaint leaves travelers to draw
their own conclusions, as in "I guess it's true" or

"The hotel doegn't care",

Respond to positive reviews occasionally to
show you're listening, to express appreciation and
to reinforce the positive, but don't feel obliged
to reply to each one. Travelers read reviews for
advice from other travelers, not for a succession
of gloating responses from hotel managers. That
said, your advocates deserve proper reverence. If
the host site permits, send a private note
ofthanks and flag their profile to acknowledge
them in person on their next stay.
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Bad response: "It is with tremendous joy that I
read your most gracious remarks regarding our
cherished employees, who take immense pride in
pleasing our valued guests ..."

Good response: "Thank you for your wonderful
remarks, which I  have shared with our staff. We
are thrilled to hear that you enjoyed your stay, and
look forward to welcoming you back soon."

Who should respond?

Given their influence, online reviews should be
handled at the highest level and disseminated at
all levels. It's okay for a verbally gifted middle
manager or executive assistant to draft responses,
provided they're approved by-and addressed
from-a senior manager. As a rule I  discourage
hotel owners from responding. They have too
much at stake and aren't always as diplomatic as
managers.

Bad response: "How dare you insult my bootifull
hotel! I  spit on your mother's grave!" Good
response: "We welcome all constructive criticism,
as it helps us to get better." When should I
respond?

The sooner the better. The longer a complaint
is left to fester, the more business it will drive
away.

But first thoroughly investigate the incident,
draft a reply, sleep on it, delete all threats and
curses, and have it reviewed by a highly literate
and judicious colleague.

If your property rarely receives reviews,
negative reviews will have a longer shelf-life,
which makes monitoring and responding even
more important. If you receive frequent reviews,
regular responses are necessary to keep them up

front and center-ideally on the first page. To stay
on top of reviews I recommend a reputation
management tool, which will scour the web for
mentions of your hotel on all social media
platforms and deliver a daily summary to your
desktop.

Bad response: "I would have appreciated it if
you had brought this issue to my attention while
a guest rather than two years later."

Good response. "You will be happy to know
that, as a result of guest feedback like yours, we
have implemented the following changes ..."

What should I say?

A poorly worded response risks making things
worse, whereas a well executed response will
prompt readers to conclude that, despite
unfortunate circumstances, management cares
and is on the ball. Thank the reviewer,
acknowledge positive  comments first, and
apologize. Explain what you've done to fix the
problem-or why it can't be fixed. Readers will be
put off by stock replies, and a few changed
words won't fool them, so tailor each response.
Never offer compensation, as it might encourage
more complaints.

Bad response. "Let's try to avoid hyperbolizing,
shall we, as in 'worst hotel experience EVER!'Yes,
we dropped the ball, but we got slammed that
morning and two employees called in sick."

Good response: "Clearly we were not
performing to our usual standards that morning,
and for that Isincerely apologize. I have
reviewed your feedback in detail with our
restaurant manager."
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DEPARTMENT OF LABOR TARGETS
THE HOSPITALITY INDUSTRY

By R

Wendy Doo
Doo & ChongBtilisE # i

The Department of Labor, Wage and Hour
Division (*DOL" or “WHD") has targeted the
hospitality industry for compliance audits through
its “Hotel and Motel Resort Pilot Initiative”
launched as a nationwide effort.

The WHD is investigating whether there has
been compliance with all aspects of Federal law for
all current and former employees on the
Company[Xs payroll for the past two years (or
three vyears in cases of reported or willful
violations).

DOL considers the Hotel/Motel Industry as a
“high-risk” industry for wage and hour violations
for two reasons: 1) the hospitality industry
employs large numbers of “vulnerable” employees
(younger workers, temporary workers, non-English
speaking workers) who are not likely to complain,
and 2) the industry is dominated by arrangements
(such as franchisees and management
agreements) which results, in the DOL opinion,
~practices that obscures the worker-employer
relationship, X writes the DOL.

As part of the Investigation, WHD Agents are
working in teams, usually with a Spanish-speaking
Agent and a Chinese-speaking Agent, and will
randomly appear at Hotels/Motels, unannounced.
The Agents will demand documents from the
owners, including time cards and payroll records,
tax returns, Articles of Incorporation, and a list of
current and former employees (including
addresses, telephone numbers and positions). In
addition, the WHD Investigators may begin
interviewing employees and will ask to have a tour
of the establishment.

-

Some of the common violations found included:
misclassification of non-exempt employees as
“salaried” employees, failure to pay minimum
wage, failure to properly record and compensate
for all hours worked, failure to pay employees for
pre- and post-shift work, cash pay (to avoid
overtime premium) and misclassification of
employees as independent contractors.

In the event any violations are found, WHD will
vigorously pursue corrective actions, including
collection and payment of back wages, the
assessment of civil money penalties and liquidated
damages, and litigation to ensure accountability
and deter future violations. In some instances, the
WHD may also engage parent companies of local
hotels and motels to enlist their cooperation in
ensuring compliance among franchisee-operated
establishments.

To protect your business and in response to the
anticipated WHD Investigations,

Companies should conduct a self-audit of your
time records and payroll records to ensure that all
hourly rate employees are accurately keeping time
and being paid for all hours worked, including any
overtime premium. In addition, Companies should
consult with an experienced Labor Law Attorney to
learn about the law as it related to wage and hour,
to assist with the self-audit (and to determine if
other potential violations exist) and/or how to
resolve any potential violations found.
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WINGATE BY WYNDHAM ALPHARETTA, GA TRYP ZARAGOZA, SPAIN HAWTHORN SUITES BY WYNDHAM NAPLES, FL

WYNDHAM HOTEL GROUP

The company to be with and stay with

At Wyndham Hotel Group, we’re not content

with being the world’s largest* hotel company,

we al_sb want to be the best. Our goal is to find

- like-minded partners who are looking to form

lasting relationships, and then provide the types

of revenue-generating and cost-saving services

that will make them want to remain a member i i e

of our family forever. L .‘_" ‘ ¥ Ll
I [E8] (8]

We invite you to join us as we continue to

grow our diverse collection ofi15 hotel brands

across the globe,

To learn more, call 888-223-4668 or visit www.whgdevelopment.com

WYNDHAM

HOTEL GROUP

1 WYNDHAM [ WYNDHA
Hatels and Resorts

M g WTNOHAM e e Y
GRAND'COLLECTION k4 GARDEN WINGATE'  HAWTHORN'  MICROTEL

S Y e P

“Based on number of hoteds.
Offering by prospedtus only. Wyndham Hotel Group, LLC. 22 Sylvan Way, Parsippany, N1 07054, 973-753-6600. All hoteks are independently owned and operated axcluding certain Wynidham and international Ramada hatels which may be owned of
managed by an affiliate or through 3 joint venture partner. © 2012 Wyndham Hotel Group, LLC. All rights reserved




ATLAS HOSPITALITY GROUP

The Market Leader in California Hotel Sales
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2500 Michelson Drive, Suite 110, Irvine, CA 92612
Telephone: (949) 622 - 3402t Fax: (949) 622 - 3410 Atlas

Web: www.atlashospitality.com Email: wilson@atlashospitality.com M GSPITAL fs G ReA P




Holiday Inn |

20y Anaheim Maingate

The Holiday Inn Express Hotel Anaheim Maingate is a beautiful hotel with
104 over-sized rooms and suites, many with Disneyland® Park fireworks view.
The hotel is a short 15-minute walk located one block from the Main Entrance

to Disneyland® Park, and a 10-minute walk to the Anaheim Convention Center.  Take a dip in our outdoor

heated pool or relax in our
hot tub or sauna. Take
advantage of our FREE high
speed internet in all rooms
and our complimentary
business center, available
24 hours a day in the lobby.
While visiting the lobby,
help yourself to the 24-hour
coffee and tea station.

| |

FREE deluxe Express Start T
Full Breakfast includes 873
Express Cinnamon Rolls, =t i Pk
hot and cold cereal, fresh 2 AL
fruit, bagels and toast, FR AN .
yogurt, eggs and The Anaheim §
bacon/sausage, biscuit e Sembler
and gravy. ' .;"'e::.'.':':’" |

This is a great location for
everything that Anaheim
and Southern California has
to offer. Anaheim Conven-
tion Center, Disneyland®
Resort, The Honda Center,
Edison Field/Angels
Stadium, Downtown
Disneyland® District, The
Block of Orange Shopping
Mall, Knott's Berry Farm,
one-day cruises at Newport

s Holiday Inn Express Anaheim Maingate
B30I 435 West Katalla Anaheim CA 92802
Tel: 1-714-772-7755  Fax: 1-714-7722727
www.holidayinnana.com
info@holidayinnana.com
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Holiday Inn

SAN DIEGO NORTH MIRAMAR

Winner of the 2007 Torchbearer Award for Service Excel-
lence and the 2008 Quality Excellence Award, the Holiday
Inn® San Diego North - Miramar boasts a name travelers can
trust paired with genuine service unrivaled by others. Our
San Diego North - Miramar facility attracts a variety of guests,
and we are pleased to offer an ideal location for both
business and leisure travelers.

Our guests don't have to worry about any hectic commut-
ing courtesy of our complimentary shuttle service within five
miles of the hotel and fairly-priced airport shuttle services.
Our hotel's San Diego address, just north of city center, puts
you close to area businesses, including Lockheed Martin,
Northrop Grumman, MedImpact, Mitchell, Koch, Qualcomm,
LG, Caterpillar, CSC, EDS, GE, Hitachi and Intuit. We are also
just minutes from MCAS Miramar, Alliant University and
Miramar College.

You'll enjoy being close to attractions like Sea World and
San Diego Zoo, yet are far enough away to escape the city's
hustle and bustle. With Historic Old Town, Qualcomm
Stadium and beaches within 10 miles, guests have plenty to
see and do.

Offering every amenity from free Wi-Fi access and a heated,
outdoor pool to a Fitness and Business Centers, Holiday Inn
Miramar operates with an always accommodating spirit that
guests find refreshing. Call today!

Holiday Inn

Tel: 1-858-695-2300

SAN DIEGO NORTH MIRAMAR

9335 KEARNY MESA ROAD SAN DIEGO, CA 92126

Fax: 1-858-578-7925
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www.vicinn7.com gwang@yvicinn7.com
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Get comfortable®

Come and Stay at The Staybridge Suites Irvine East/Lake Forest we
are conveniently located near the Irvine Spectrum, Foothill
Ranch/Lake Forest, Mission Viejo and Rancho Santa Margarita
business communities. The hotel is easily accessible by Highways 5 &
405, the 241 toll road, and we are just 14 miles from Santa
Ana/Orange County-John Wayne Airport (SNA).

Keep us in mind for your upcoming
Special Event
Our Weekend Rates Starting at: $99!!!
Call to reserve your group block,

If you book 10 rooms or more, we will offer you
a complimentary meeting room for you and your
guest to have an exclusive breakfast together!

*These rates are subject to availability and can be changed at any
time prior to booking.

Our Features

* Daily Complimentary Breakfast

« Complimentary High-Speed
Internet Throughout the Hotel

¢ Full In-room Kitchens

* Health/Fitness Center

* Full Service Business Center
With Complimentary
Copying / Printing

* 24 Hour Convenience Store

* Complimentary Self-Serve
Laundry

* Outdoor Swimming Pool

* Sports Court

* Barbecue Grill

For reservations please contact Gloria Wu at 949-302-7708
2 Orchard, Lake Forest, CA 92630 TEL: 949-462-9500




— % 6855 W. Sam Houston Pkwy S., Houston, TX 77072

(Intersection of Beltway 8 and Bellaire Blvd.)

Sg Hilton Reservation: 713-270-6100 or 1-877-STAY-HGI
N Garden Inn Online: www.houstonwestbelt.gardeninn.com

120 guestrooms (2 suites)

+ 5500 sq. ft. of divisible meeting & banquet
space to accommodate up to 350 guests

« Whirlpool tubs available in select rooms

- Free high-speed internet access and
remote printing to the business center

- Free 24 hours business center & fitness
center

» 37" flat screen TV with 30+ HD programs,
pay per view movies, video games

« Two dual-line speakerphones with
voicemail and data ports

« Large work desk with convenient desk-level
outlets, adjustable lighting & ergonomic chair
in each room

» Refrigerator, microwave oven and
coffeemaker

+ USA Today delivered each weekday
morning

+ Hair dryer iron and ironing board

+ Heated outdoor pool & whirlpool

* Valet & self-laundry avdailable

+ 24 hours Pavilion Pantry

« Starbucks Coffee provide in guest room

+ Great American Grill Restaurant & Bar

* Full service restaurant for breakfast & dinner
+ Daily room service available
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Best Western Fountainview

Inn & Suites near Galleria

6229 Richmond Avenue, Houston, Texas, 77057
Tel: 713-783-8388 Fax: 713-783-8988

www.bwfountainview.com

4t Houston Galleria (1 Miles) ~ #3884
WA - W) - ROSERNR - e

Cl

B3k 5 miles

Outdoor Pool * Exercise
Room + Business Center °
Meeting Room accommodates
up to 50 * Dry Cleaning -
Guest Laundry * Free High
Speed Internet * Free Local
Call * Free Continental
Breakfast « Free Parking *
Bilingual Staff

LR

5 A2 - FHEES
Toll Free Reservation: 866-614-8288 (24HR)
6229 Richmond Avenue, Houston, Texas, 77057
Tel: 713-783-8388 Fax: 713-783-8988
www.bwfountainview.com
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Royal Electronic Lock & Supply, Inc
1538 E. Lincoln Ave. Anaheim, CA 92805

Locksmith Lincese No.: LC 04215
AN ) AR
SAFLOK LOCK fis#H

SAFLOK LOCKRZFiH
Wk BE R B i R
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$99 i mIEE
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b a6 ¢ 714.883.8000 Peter Cheng
Enghsh Tel : 714.706.2615 David Cheng
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righton
- CManagoment

Brighton Management was founded with the
purpose of creating properties that not only
exceed budget performace goals, but also
surpass the expectations of our guests.

By taking a personal interest in the well-being

of all of our guests and staff members,

we can ensure that our atmosphere of hospitality

continues to grow beyond our company.

Visit our website:
www.brightonmgt.com

Brighton Management

21725 E. Gateway Center Drive, Diamond Bar, CA 91765

TEL: (909) 860-6255 FAX: (909) 612-5730
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Your Next Growth IS
Opportunity |

We are an industry leaderin the global hotel
market- With a portfolio of award-winning brands,
combined with our best-in-class systems, IHG
can helpyou maximize your growth potential.

Contact our Development Team to learn
how you'can be a part of our success.

Call 866.933.8356,
visit IHG.com/development or
email development@IHG.com. N

@ inrexconnminm
mr
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CROWNE PLAZK )
eI Hollday Inne

©2011 InterContinental Hotels Group. All rights reserved. Most hotels are independently owned and operated.




“We always try our best to let you see the
difference and continue our dedication for exemplary
service for you and your business.”

Chris Chang Dumortier - Vice President

We know the Art of Hospitality

We strongly believe that the knowledge of specialists is the
best insurance. We will not only be your insurance brokers
but also your entrusted partners in understanding your specific

and unique insurance needs and risks.

Team with expertise, dependability, fast response, and
comprehensive resources for Hospitality.
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1333 Westwood Blvd,,
Los Angeles, CA 90024

Phone: 310-866-6009
Phone : 909-267-8810
Fax: 310-235-0443
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Email: Chris_ Chang@Grosslight.com
Sean_Chang@Grosslight.com
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We Corfiplete Your Business!

! RELIABILITY
PROGRAM

BBBONLINE

"I Authorize Net

PREFEARED RESELLER

www.alliancebankecard.net
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